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AMSRO Privacy Compliance Committee Annual Report    

December 2017 

This report details the activities of the Association of Market and Social Research 
Organisations (AMSRO) Privacy Compliance Committee (PCC) for the tenth year of its 
operations from December 2016 to December 2017.  

1. The Privacy Compliance Committee   
 

The members of the Privacy Compliance Committee for the reporting year were: 

Terry Aulich  Chair 
David Vaile  Consumer representative 
Szymon Duniec   Industry representative  
Jayne van Souwe Industry representative  
Andrew Maher Legal representative  
Sarah Campbell  Secretary (Executive Director, AMSRO)  

  
The Committee met twice throughout the year and communicated by email and/or phone 
on issues of interest between meetings.  The Terms of Reference for the Privacy Compliance 
Committee are available on the AMSRO website.  
 
 
2. The Privacy (Market and Social Research) Code 2014 
 
On December 1, 2014 the new privacy code, AMSRO’s Privacy (Market and Social Research) 
Code 2014, became the first and only non-mandatory industry privacy code under the 
Australian Privacy Principles (APP) when registered on the Federal Register of Legislative 
Instruments (FRLI). (The code is a ‘registered APP Code’ under s26B (1) of the Privacy Act, 
and a legislative instrument, included on the Codes Register kept under 26U(1) of that Act.) 
 
The Code, replaces the original Market and Social Research Privacy Principles (registered on 
the FRLI in 2003) and provides detailed guidance to member organisations and sets out how 
the APPs in the Privacy Act (1988) are to be applied and complied with by AMSRO members 
in the conduct of market and social research.  A copy of the Privacy (Market and Social) 
Code 2014 is available here.    
 
Acting Australian Information Commissioner Timothy Pilgrim said: “I’m very pleased to have 
worked with AMSRO in the development of the Code. It is the first industry-led APP Code to 
be registered under new Australian privacy laws. This is a significant step that highlights the 
value of co-regulatory schemes under the Privacy Act and it demonstrates the importance of 
privacy for the marketing and social research industry.”  
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The OAIC announcement is here and AMSRO media release is available here. (A full copy of 
AMSRO’s submission to the OAIC is available via the AMSRO Secretariat upon request.) 

The Privacy Code also underpins the Industry Trust Mark and is one of three quality 
standards that must be met.  The Trust Mark is a seal of endorsement that assures business 
and government organisations they are buying research that is quality-tested and meets not 
only ethical standards but also goes over and above minimal privacy legislation.  

 
3. Regulatory Bodies   

 
The Committee monitors activity by the Australian Communications and Media Authority 
(ACMA) and the Department of Communications and the Arts in relation to market and 
social research issues in communications law.   During the year AMSRO consulted with the 
OAIC regarding the introduction of the Notifiable Data Breaches (NDB) Scheme which 
included  Sarah Campbell’s (Executive Director, AMSRO) participation in the OAIC’s NDB 
Industry Roundtable held in May 2017 and, the submissions below: 
 

• Notifiable Data Breach (NDB) Scheme – OAIC Draft Resources – AMSRO – NDB 
Draft Resources submission – October 2017  

• NOTIFIABLE DATA BREACHES SCHEME (NDB) – AMSRO Submission – 13 July 
2017 OAIC NDB roundtable presentation — 3 May  

 
Additionally, the AMSRO Executive continued to hold meetings with the Department of 
Communications and the Arts and ACMA to review the industry research access model in 
the proposed  Integrated Public Number Database 2017 Scheme.     
 

• RICA Submission to ACMA IPND Scheme 2017 – 31 January 2017 
 
4. Industry privacy activities and ethical matters  

 
With the introduction of the new Privacy Code in 2014, AMSRO produced a suite of member 
materials and guidelines, including a 10 point online checklist as part of its membership 
renewal criteria to ensure member companies are reminded of their privacy obligation and 
its importance each year.  This process also works as a member audit and provides AMSRO 
with an understanding of member knowledge and compliance to support the development 
of further  guidance materials.  
  
Over the past year AMSRO has assisted and resolved over 25 member organisation(s) 
privacy queries. Since the introduction of the industry code (in 2003) and the new Code in 
2014, there have been no instances whereby an AMSRO member has been found in breach 
of the Code. 
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A member reporting page is on the AMSRO website - http://www.amsro.com.au/member-
services/privacy/reporting-requirements-under-the-industry-privacy-code/ 

Member compliance tools are here http://www.amsro.com.au/member-
services/privacy/privacy-compliance-tools/ 

AMSRO has also advised members about the introduction of the Notifiable Data Breaches 
Scheme and developed a suite of resources, including a PCC webinar (in line with OAIC 
materials) ahead of the Scheme’s introduction early next year.  

Additionally, AMSRO’s PCC has addressed the EU’s General Data Protection Regulation 
(GDPR) with the intention of developing member communications and resources to assist 
member organisations who are likely to be affected.  (AMSRO plans to roll-out its member 
resources well ahead of the new law commencing May 25 2018.)  

5. Communications  

From time to time, AMSRO personnel such as the Chair of the PCC Terry Aulich, use the 
media to discuss the importance of ensuring that personal data is treated responsibly by 
organisations that collect it. This helps to promote the value of using AMSRO members to 
collect and handle personal data.  An example follows.  

___________________________________________________________________________ 

Published in CMO   

24 November 2017 

New privacy legislation means new challenges for business in 2018   

The world as we know it is changing rapidly.  Advances in technology mean we are awash in data and 
living in a complex world for consumers and business alike.  The volume being produced and the 
speed with which its delivered is like nothing we’ve seen before.  

‘Ninety percent of the data in the world today has been created in the last two years alone. Our 
current output of data is roughly 2.5 quintillion bytes a day. As the world steadily becomes more 
connected with an ever-increasing number of electronic devices, that’s only set to grow over the 
coming years. As a whole, the Internet population has grown by 7.5 percent since 2016 and now 
includes over 3.7 billion humans’ –IFL Science.com   

Access to big data represents a great opportunity for many industries however it also presents new 
challenges for those trading in personal information. And whilst government is exploring new ways 
in which utilize access and the use of big data (i.e. The Australian Productivity Commission’s Data 
Availability and Use public enquiry), regulators worldwide are changing privacy legislation to ensure 
there is a balance between usage, economic gain and privacy protection.   Any business handling 
personal information will therefore need to be experienced and trusted users of data, as with 
reputation and revenue on the table, there will be little room for error. 



  

AMSRO Privacy Compliance Committee Annual Report December 2017  page 5 
 

As we see it, big data is not collected necessarily via a systematic process, whereas market and social 
research, conducted by AMSRO member organisations, is collected with consent and under strict 
codes and practices (including a registered privacy code and an industry Trust Mark), and is 
principally used in a de-identified form.  However, with acronyms such as NDB and GDPR doing the 
rounds, all businesses will be facing new challenges in 2018 and should be prepared.     

The NDB scheme, or Notifiable Data Breach scheme, is an amendment to the existing Privacy Act and 
introduces new mandatory data notifications. The scheme will also toughen up privacy obligations 
by companies working with personal information with considerable fines (of up to $1.7 million) for a 
privacy breach.  As of 22 February 2018, this amendment will require organisations working under 
the Privacy Act 1998 (Cth) to notify any individuals likely to be at risk of serious harm by a data 
breach and the Office of the Australian Information Commissioner (OAIC) must also be notified.  

Organisations need to have a plan in place as they will be required to conduct assessments of 
suspected data breaches to determine if they are likely to result in serious harm and either 
remediate or act within a short time period.  

And what about GDPR? The European Union’s General Data Protection Regulation 2016/679 
(‘GDPR’) contains new data protection requirements that extend the scope of EU data protection 
law to all foreign companies processing personal data about EU residents (i.e. all EU countries 
including the UK will be required to work under the new data laws).   

Australian businesses of any size may need to comply if they have an establishment in the EU, if they 
offer goods and services in the EU, or if they monitor the Behaviour of individuals in the EU.    

Chair of AMSRO’s privacy committee, Terry Aulich said “The new EU legislation strengthens privacy 
protection in significant areas such as the right to be forgotten, stronger consent provisions, data 
breach notification and the right for citizens to access and correct their personal data once collected 
by marketing or other bodies”.  

Once a business determines whether they need to comply with the GDPR they will need to take 
steps now to ensure their personal data handling practices comply with the GDPR before 
commencement in May 2018.  Either that, or face potential fines equaling 4% of company worldwide 
annual turnover. 

About AMSRO  

The Association of Market & Social Research Organisations (AMSRO) is the peak industry body for market and social 
research companies in Australia. Since its establishment in 1989, AMSRO has grown to more than 90 members. AMSRO’s 
role in supporting and guiding the industry has become increasingly pertinent with the worldwide explosion of available 
data due to the migration of consumers to online channels.  With business and government increasingly relying on 
consumer data for critical decision making, the role of research has not only escalated, but so has the need to ensure the 
data that companies, and government departments rely on is ethically sourced and accurate.  AMSRO member 
organisations acknowledge that getting ‘privacy right’ engenders the trust of the community with whom they work, which 
is why they work under Australia’s first and only registered APP Privacy Code and an Industry Trust Mark, demonstrating 
their commitment to privacy, quality and ethics.    
 

To mark AMSRO’s ongoing commitment to privacy legislation, AMSRO’s once again 
partnered with the Office of the Australian Information Commissioner (OAIC) for Privacy 
Awareness Week. 
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6.  AMSRO report and monitoring 

There were no formal complaints received by the Committee in 2017. A register of all 
privacy queries is maintained by AMSRO with reports provided to the PCC.   Since the 
introduction of the new privacy code, AMSRO has assisted over 25-member organisations 
with their privacy enquiries and in preparation for privacy changes.  

The Committee receives regular updates and reports to the AMSRO Board on other matters 
including: 
 
a. Domestic and international developments on privacy and data protection matters 
b. AMSRO quality assurance activities, which have implications for privacy. 
c. AMSRS Code of Professional Behaviour which has implications for  privacy. 

It also provides advice on issues relating to privacy that have been raised within AMSRO or 
AMSRS and referred to the Committee. 

 

 
 

Terry Aulich 

Chair 
AMSRO Privacy Compliance Committee 


