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About AMSRO 

The Association of Market & Social Research Organisations (AMSRO) is the peak body for the 

market and social research, data and insights industry. AMSRO works in partnership with its 

company members, plus privacy authorities, business, government and the community to 

protect and promote the industry and uphold the highest ethical and privacy market and 

social research standards.  

Since its establishment in 1989, AMSRO has grown to more than 90 members, who employ 

over 5,000 people, representing 70% of the industry’s annual (data collection) turnover.  In 

2003, AMSRO pioneered its own privacy code for members which won an Australian Privacy 

Award in 2009.    

This report details the activities of the Association of Market and Social Research Organisations 

(AMSRO) Privacy Compliance Committee (PCC) for the eleventh year of its operations from 

December 2017 to December 2018.  

 

1. The Privacy Compliance Committee   
 

The members of the Privacy Compliance Committee for the reporting year were: 

Terry Aulich  Chair 

David Vaile  Consumer representative 

Szymon Duniec   Industry representative  

Jayne van Souwe Industry representative  

Andrew Maher Legal representative  

Sarah Campbell  Secretary (Executive Director, AMSRO)  

  
The Committee met twice throughout the year and communicated by email and/or phone on 

issues of interest between meetings.  The Terms of Reference for the Privacy Compliance 

Committee are available on the AMSRO website.  

 
 
 
 
 
 
 
 

http://www.amsro.com.au/
http://www.amsro.com.au/
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2. The Privacy (Market and Social Research) Code 2014 
 
On December 1, 2014 the new privacy code, AMSRO’s Privacy (Market and Social Research) 

Code 2014, became the first and only non-mandatory industry privacy code under the 

Australian Privacy Principles (APP) when registered on the Federal Register of Legislative 

Instruments (FRLI). (The code is a ‘registered APP Code’ under s26B (1) of the Privacy Act, and 

a legislative instrument, included on the Codes Register kept under 26U(1) of that Act.) 

 

The Code replaces the original Market and Social Research Privacy Principles (registered on the 

Federal Register of Legislative Instruments in 2003) and provides detailed guidance to member 

organisations and sets out how the APPs in the Privacy Act (1988) are to be applied and 

complied with by AMSRO members in the conduct of market and social research.  A copy of 

the Privacy (Market and Social) Code 2014 is available here.    

 

The Office of the Australian Information Commissioner (OAIC) announcement is here and the 

AMSRO media release is available here. (A full copy of AMSRO’s submission to the OAIC is 

available via the AMSRO Secretariat upon request.) 

The legislated Privacy (Market and Social Research) Code also underpins the Industry Trust 

Mark and is one of three quality standards that must be met.   Additional quality standards 

include independent certification to the global Market and Social Research ISO 20252 Standard 

and adherence to an Industry Code of Ethics. 

The Trust Mark is a seal of endorsement that assures business and government organisations 

they are buying research that is quality-tested and meets not only ethical standards but also 

goes over and above minimal privacy legislation.   

3. Regulatory Bodies   
 

The Privacy Compliance Committee monitors activity by the OAIC, the Australian 

Communications and Media Authority (ACMA) and the Department of Communications and 

the Arts in relation to privacy matters in market and social research. AMSRO consulted with 

the OAIC prior to the introduction of the Notifiable Data Breaches (NDB) Scheme.   

 
 
 
 
 
 

http://www.amsro.com.au/amsroresp/wp-content/uploads/2018/07/The-Market-and-Social-Research-Privacy-Principles-2003-.pdf
http://www.amsro.com.au/amsroresp/wp-content/uploads/2014/03/The-Privacy-Market-and-Social-Research-Code-2014-1.pdf
http://www.amsro.com.au/member-services/privacy/privacy-market-and-social-research-code-2014/
http://www.amsro.com.au/member-services/privacy/privacy-market-and-social-research-code-2014/
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4. Industry privacy activities and ethical matters  

2018 was a significant year for privacy law both in Australia and internationally with the 

introduction of the Notifiable Data Breaches (NBD) Scheme and the General Data Protection 

Regulation (GDPR).   

 
The Notifiable Data Breaches (NDB) Scheme 
 
To educate member organisations and (contextually) support their understanding of the NDB 

Scheme, AMSRO produced industry specific NDB materials (see below) and access to OAIC 

resources.      

 
AMSRO member resources included:  

• AMSRO NDB Guideline   

• AMSRO Privacy Compliance Committee Webinar   

• AMSRO Response Checklist   

• OAIC NDB scheme  

• OAIC NDB Flowchart materials   

 
General Data Protection Regulation (GDPR)  
 
Approximately one-third of AMSRO member organisation conduct work or engage with 
partner firms in the EU market. AMSRO therefore developed the following resources to 
support members understand the changes and how they affect industry practice: 
 

• AMSRO Introduction to GDPR  

• AMSRO GDPR Guideline  

• AMSRO PCC GDPR Webinar 

 
In addition to the NDB Scheme and GDPR resources, AMSRO provided member organisations 
privacy materials and guidelines as part of its annual membership renewal to ensure member 
companies are reminded of their privacy obligation and its importance each year.   This process 
also works as a member audit and provides AMSRO with an understanding of member 
knowledge and compliance to support the development of further guidance materials.  
  
 
 

https://www.amsro.com.au/member-services/privacy/notifiable-data-breaches/
http://www.amsro.com.au/amsroresp/wp-content/uploads/2018/01/Notifiable-Data-Breaches-scheme-2018-Guideline-.pdf
http://www.amsro.com.au/amsroresp/wp-content/uploads/2018/04/AMSRO-NDB-Webinar-presentation-29-January-2018.pdf
http://www.amsro.com.au/amsroresp/wp-content/uploads/2018/01/Notifiable-Data-Breaches-2018-AMSRO-Response-Checklist.pdf
http://www.amsro.com.au/amsroresp/wp-content/uploads/2018/01/Notifiable-Data-Breaches-2018-AMSRO-Response-Checklist.pdf
http://www.amsro.com.au/amsroresp/wp-content/uploads/2018/01/Notifiable-Data-Breaches-2018-AMSRO-Response-Checklist.pdf
https://www.oaic.gov.au/privacy-law/privacy-act/notifiable-data-breaches-scheme
http://www.amsro.com.au/amsroresp/wp-content/uploads/2018/01/OAIC-flowchart-NDB-.pdf
https://www.amsro.com.au/the-eus-gdpr-webinar-for-members/
https://www.amsro.com.au/eu-gdpr-privacy-law-changes/
https://www.amsro.com.au/the-eus-gdpr-webinar-for-members-2/
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With the support of the Privacy Compliance Committee (PCC), Sarah Campbell, Executive 
Director, AMSRO and Andrew Maher, Partner with CIE Legal administer AMSRO’s privacy 
advisory service.   
 
Further, as the Administrator of the Privacy (Market and Social Research) Code, AMSRO is 
required to maintain a record of member privacy queries or issues.  Since the introduction of 
the industry Privacy Code (2003) and the new Privacy Code in 2014, there have been no 
instances whereby a privacy complaint or breach by an AMSRO member organisation has been 
upheld.   Over the past year AMSRO has assisted and resolved over 30 member organisation(s) 
privacy queries.   

• A member reporting page is on the AMSRO website - Reporting Requirements under the 
Privacy Code  

• Member compliance tools are also available  

 

5. Communications  

From time to time, AMSRO personnel such as the AMSRO President or members of the Privacy 
Committee use the media to discuss the importance of ensuring that personal data is treated 
responsibly by organisations that collect it. Such activity helps to promote the value of using a 
trusted and legitimate AMSRO member organisation to manage personal data.  

An example follows.  

Media release  

3 April 2018  

AMSRO MEMBER RESEARCH COMPANIES SAFEGUARD DATA PRIVACY 

As the reputational and financial risk of being revealed as an untrustworthy data host continues 

to escalate, and worldwide attention focuses on the illegitimate data collection conducted by 

Cambridge Analytica, the Association of Market and Social Research Organisations (AMSRO) 

has sounded a warning for Australian companies engaged in data collection and use.   

“Australian organisations may feel that the Facebook issue is somewhat removed from their 

world. The reality is they are not exempt. No one is. The spotlight is now squarely on how 

organisations manage and use personal data - from the smallest firms up to the very largest, 

client organisations and all those who deal in and store data. The financial implications for a 

breach are significant and the reputational damage is potentially catastrophic, so the liability 

https://www.cielegal.com.au/
http://www.amsro.com.au/member-services/privacy/reporting-requirements-under-the-industry-privacy-code/
http://www.amsro.com.au/member-services/privacy/reporting-requirements-under-the-industry-privacy-code/
http://www.amsro.com.au/member-services/privacy/privacy-compliance-tools/
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that goes with data management should be top of mind for all leaders of organisations,” said 

Craig Young, the President of AMSRO. 

With the wealth of data available, any business handling personal information needs to be 

experienced and trusted users of data: with corporate reputation and revenue on the table, 

there is little room for error. And while the market has seen over $US100 billion wiped from 

Facebook’s value as its partnership with Cambridge Analytica hits the headlines, AMSRO 

believes it is incumbent on the market and social research industry in Australia to continue to 

provide the highest level of protection to companies using research services, and in turn, to 

consumers.   

AMSRO member companies have a long and successful track record in safeguarding 
respondent data and continue to conduct legitimate research working under strict privacy 
rules that protect confidentiality and prohibit any selling.  

Personal information for market and social research (conducted by AMSRO member 

organisations) is collected only with consent and under strict codes and practices. This includes 

a registered privacy code and an industry ‘Trust Mark’ - a seal of endorsement that assures 

business and government organisations they are buying research that is quality-tested and 

meets not only ethical standards but also goes over and above minimal privacy legislation.   

Members working under the industry Trust Mark: 

1. Work under Australia’s first and only registered Australian Privacy Principles (APP) 
Industry Privacy Code, enshrined in Australian law  

2. Have an independent annual audit for ISO (International Organisation for Standardisation) 
certification   

3. Adhere to the industry code of ethics. 
 

Australian Privacy Commissioner, Timothy Pilgrim, said: “I’m very pleased to have worked with 

AMSRO in the development of the Code… This is a significant step that highlights the value of 

co-regulatory schemes under the Privacy Act and it demonstrates the importance of privacy for 

the marketing and social research industry.” 

The Code imposes some additional requirements including: 

• information collected principally used in a de-identified form 

• participation by research subjects in market and social research as carried out by AMSRO 
members is always voluntary 

• market and social researchers use the information collected only for research purposes.  
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AMSRO member organisations have a 15-year record without a single finding of a privacy 

breach which demonstrates the success of AMSRO in protecting the industry and the millions 

of Australians who engage in market and social research. 

“Working under the Privacy Code signifies that AMSRO members recognise that proper, 

respectful and informed consent is the best avenue for demonstrating trustworthiness – 

rather than relying on self-accreditation or looking for loopholes, exceptions and exclusion to 

bypass the need for consent,” said David Vaile, co-convenor Cyberspace Law and Policy 

Community, UNSW.  

A one-billion-dollar industry, market and social research is an important service that benefits 

all Australians. From political polls and television ratings, to surveys of customer satisfaction 

and the development of products and services, to studies on public health in Australia, 

market and social research provides valuable information about the society in which we live. 

This information helps government, commercial and not-for-profit organisations make 

informed decisions based upon the interests and needs of their constituents, clients and the 

general public.  

Having rigorous privacy compliance processes in organisations will be imperative as 

consumers and regulators rightfully ramp up their expectations regarding appropriate data 

use and handling.    

<end>  

 

Additional News items are available on the website.  

 

For further information please contact: 

Sarah Campbell 
Executive Director 
AMSRO  
(02) 8017 6716  
sarah@amsro.com.au 
 

 

<end>  

https://www.amsro.com.au/news/
mailto:sarah@amsro.com.au

