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AGENDA 

ANNUAL GENERAL MEETING 2021 
 

Time:  5:00 – 5:20pm 

Date:  Thursday 28 October 2021    

Venue: This is a virtual meeting held via Zoom.  

Registration required: 
https://us02web.zoom.us/meeting/register/tZIocOGpqz4iGdKv1WbD2YsQRopGX9TXURie 
 

 

1.   Welcome  

2.   Minutes of previous Annual General Meeting (held 29 October 2020 via zoom) 

3.   Matters arising from the minutes 

4.   President's Report  

5.   Treasurer’s Report  

6.   Election of Committee for 2021 – 2022  

7.   Other matters 

8.   Close of meeting 

 

 

 

https://us02web.zoom.us/meeting/register/tZIocOGpqz4iGdKv1WbD2YsQRopGX9TXURie
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ANNUAL GENERAL MEETING MINUTES 2020 
 

Date: Thursday, 29 October 2020 

Time: 5:00pm  

Venue: Meeting held via Zoom (due to COVID-19)    

 

In attendance: 

George Zdanowicz  President   Enhance Research 

Marc L’Huillier   Vice President   EY Sweeney 

Sarah Wrigley   Treasurer   Gundabluey Research 

Simon Wake   Secretary    Ipsos 

 

Josephine Foti   General Committee Member Wallis Consulting Group 

Rob McLachlan   General Committee Member Kantar 

Craig Young   General Committee Member Engine 

 

 (Alphabetical order)   

Mike Beder  Qualitative Recruitment Australia 

Angela Brooks McNair yellowSquares 

James Burge Dynata 

Katie Ferro Stable Research 

Martin Filz PureProfile 

Brian Fine AOR 

Monica Gessner AOR 

Diane Herz The Social Research Centre 

Pip Hooper Stable Research 

Linda Kurti Urbis 

Natasha Moloczij Allen + Clarke 

Laura Robbie YouGov 

Caroline Tomiczek Urbis 

Paul Van Veenendaal CSBA 

Shareen Whitaker-Staben  Market Metrics 
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Jenny Witham Fiftyfive5 

Mark Zuker JWS Research 

 

Sarah Campbell  Executive Director  AMSRO  

Andrew Maher    CIE LEGAL  

 

1. Apologies were received from: 
1. Ben Bishton, The Human Network 

2. Jaxon Thomas, Ekas Marketing Research Services 

3. Barry Duke, Jackie Duke Insights 
4. Jackie Duke, Jackie Duke Insights 

 

No Proxies were received. 

 

2. Minutes of previous Annual General Meeting 2019 

The minutes of the previous Annual General Meeting were accepted and moved by Brian Fine,  

and seconded by Josephine Foti 

 

3. Matters arising from the minutes 
There were no matters arising from the minutes.  

  

4. President's report 
George Zdanowicz presented the President’s Report (see following).  

The report was received unanimously and adopted.  

The report was moved by Sarah Wrigley and seconded by Mark Zuker 

 

 George Zdanowicz declared the motion carried.  

 

5. Treasurer’s Report 
Sarah Wrigley presented the Financial Statement.  

  

REVENUE  

ADIA reported an operating deficit of $65,882 from a revenue of $517,413 in 2019/20. This was an 

improvement over the initially budgeted loss by $4,813. Revenue was down 13% from the previous year 

predominantly due to a reduction in revenue from the Leaders Forum which was cancelled during the 
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financial year because of the COVID-19 pandemic. Some revenue had already been received for the event 

(scheduled late March originally). Training workshop revenue was also impacted by the COVID-19 

pandemic, with the association cancelling face-to-face workshops and opting instead to deliver free 

workshops to members online. 

 

Membership subscription income remained the single largest source of revenue (at 72%) with a slight 

decrease year-on-year of $1,421. ADIA was also eligible for the Cashflow Boost and JobKeeper payments 

from March, which added an additional $26,922 in revenue. 

 

ADIA remains in a strong financial position with cash reserves at $420,639, an improvement of 10% over 

the previous year. The balance sheet remains strong, and a significant review of outstanding debtors has 

occurred. 

 

EXPENSES 

ADIA had already committed to the Polling Inquiry and the independent review of the Privacy Code before 

the onset of the pandemic, therefore, these significant expenses remained as budgeted. Administration 

costs were higher than the previous year for two main reasons – the increase in the office support salary 

(to qualify for JobKeeper) and the recognition of the Executive Director long service leave, which had not 

previously been brought to account (earlier merger discussions had made this recognition unnecessary). 

Leaders Forum and Quality training expenses were reduced because of the cancellation of face-to-face 

events, as previously mentioned. 

 

GOING FORWARD 

ADIA is committed to providing maximum benefit to its members through existing programs and new 

initiatives. We continue to pivot our offerings based on the outcomes from the member surveys and 

ongoing discussions with members about their requirements. ADIA will continue to deliver on existing 

projects to finalise the Polling Inquiry, brand repositioning and an independent privacy code review which 

continue to provide value to members and the wider industry. 

 

The annual accounts for the year ended 30 June 2020 were approved and adopted. 

 The report was moved by Sarah Wrigley and seconded by: Mike Beder 

 

 Sarah Wrigley declared the motion carried.  
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6. Election of Office Bearers 
 

The following office bearers were elected unopposed for a one-year term 2020-2021:  

 

1. George Zdanowicz President   Enhance Research   
2. Marc L’Huillier  Vice-President  EY Sweeney 
3. Josephine Foti  Secretary  Wallis Consulting Group 
4. Sarah Wrigley  Treasurer  Gundabluey Research 

 

 Five General Committee member nominations were received from: 

 

1. Martin Filz, Pureprofile 
2. Laura Robbie, YouGov 
3. Simon Wake, Ipsos 
4. Jenny Witham, Fiftyfive5 
5. Craig Young, Engine  

 

The Executive proposed that under the Articles of Association, Rule 23 (4) which states - The committee 
may also at its discretion co-opt additional persons to be additional general Committee members - that 
ADIA would accept the additional nominations to the Management committee for the year 2020-21. 

 

Members agreed to five nominations for five positions without objection.  A vote was not required as five 
nominations were received, one for each position and decreed by Executive Committee as accepted.   

 

George Zdanowicz congratulated all incoming office bearers. 

 

7. Other matters 
No further business.  

 

8. Close of Meeting 
The meeting closed at 5:34pm 

 

Financial Report 2019-20 (attached separately) 
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PRESIDENT REPORT 
As I reflect on 2021, my second year in this role, I see a year that 

began with me serving as President of AMSRO and finished as 

President of ADIA. 

 

The rebranding of our association to the Australian Data and 

Insights Association (ADIA) was a milestone, but one that is now in 

the rear-view mirror as we have continued to press forward 

representing our members and our industry more broadly. 

 

I entered 2021 with a sense of optimism for our association, our 

industry and our members. We had a clear set of objectives to 

deliver in what turned out to be another year significantly impacted 

by COVID-19. I’m pleased to say that despite the challenges of the past year, we have achieved a significant 

amount as an association. In 2021 we have grown our member base and 94% of our members have 

engaged with the services that we continue to provide.  

 

Beyond our core focus on supporting our members, we have continued to deliver initiatives around a 

number of key strategic priorities aligned with advocacy, privacy, quality and workplace relations. 

 

There are a number of initiatives that Sarah will cover in her CEO report, but I’d like to highlight the launch 

of ADIA Academy, an online training portal to allow members to access a huge variety of training programs 

and courses.  

 

I’ve spoken before about the diversity of our industry and our member base. This diversity is reflected in 

how members have been able to navigate the disruptions forced upon us by COVID-19. It’s been my 

pleasure to meet (still only virtually) more and more ADIA members for the first time. I’m really looking 

forward to finally seeing everyone face to face at the Leaders Forum in Sydney next March.  

 

I must thank all members of the ADIA Board and Advisory Committee, who have supported me in this role, 

and continued to generously volunteer their time and effort to support our industry. Thank you to: 

• Marc L’Huillier, Vice President | EY Sweeney 

• Sarah Wrigley, Treasurer | Gundabluey Research 

• Josephine Foti, Secretary | Wallis Social Research 

• Martin Filz, Ordinary Board Member I Pureprofile 

• Laura Robbie, Ordinary Board Member I YouGov 

• Simon Wake, Ordinary Board Member | Ipsos  

• Jenny Witham, Ordinary Board Member I Fiftyfive5 

• Craig Young, Ordinary Board Member | Engine 

• Robert McLachlan, Independent Industry Consultant/ TRA Melbourne  
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Thanks to ADIA Advisory Committee members: Mike Beder, Qualitative Recruitment Australia; Ben 
Bishton, The Human Network (& Industrial Relations committee); Angela Brooks, McNair yellowSquares (& 
Leaders Forum, Broader Tent and Call blocking committees); Brian Fine, Australia Online Research/ Quality 
Online Research (& Chair QA Committee); Katie Ferro, Stable Research (& Member Services and Leaders 
Forum committees); Dianne Gardiner, Bastion Insights (& Leaders Forum committee); Paul Hoger, Q&A 
Market Research Services (& IR, Quality & Call Blocking committee); Jaxon Thomas, Ekas (& Quality 
committee); Caroline Tomiczek, Urbis (& Regulatory committee); Mark Zuker, JWS Research (& Industrial 
Relations, Regulatory and Quality committees).  

Thanks also to those members who are not on the ADIA Advisory Committee however contributed to other 
projects. These include IR Committee: Chantal McCrae, DBM Consultants; Shaun Griffin, Ipsos; Martin Ho, 
Wallis Social Research; Ryan Atkins, Kantar Australia; Grant Lester, Social Research Centre. SPAM / CALL 
Blocker working group:  Diane Herz, Social Research Centre; Dylan Murray TKW Research; Grant Lester 
Social Research Centre. Research Got Talent Committee: Sally Joubert, Luma Research. Privacy 
Compliance Committee: Szymon Duniec, ORIMA Research.  

Thanks also to ADIA consultants, Andrew Maher, CIE Legal and Norine Cruse, Lucidity, ADIA 
Supporters/sponsors – Forsta and Giftpay.  

 

Special thanks also to Jen Hodge, ADIA’s Marketing and Events Manager for her support of Sarah & myself, 

and to Andrew Maher from CIE Legal who has continued to provide ADIA, and myself with his sage counsel. 

 

It is not cliché to suggest that without the efforts of all of these people, ADIA would not be able to continue 

to deliver the level of valued support to our members and the broader industry that we have come to 

expect. A member organisation such as ours relies on the passion and contribution of its members to truly 

drive it, and I would welcome any members interested in becoming more involved to please do so. 

 

Finally, I must again recognise the enthusiastic and tireless efforts of our CEO Sarah Campbell. We attempt 

to deliver more for our members each year and without Sarah driving us forward every day we would not 

be able to deliver as much for our members as we have.  

 

Warm regards, 

  

George Zdanowicz 

President 
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CHIEF EXECUTIVE OFFICER REPORT  
While 20-2021 was a challenging year for everyone, it was also a big year for ADIA 

as we evolved from our proud history as AMSRO and expanded our focus to reflect 

the changing dynamics of our industry.  

 

ADIA and our team of dedicated volunteers and consultants worked closely 

together to ensure that our commitment to supporting and responding to the 

needs of our valued members held fast.  

 

As the peak organisation for Australia’s data, insights and research organisations, 

ADIA’s primary objective remains to protect and promote the industry - with the spotlight continuing to be 

trained on data security and privacy - so that our members’ significant contribution to Australia’s economic, 

social and political well-being flourishes.   

  

COVID-19 MEMBER SERVICES  
Throughout the COVID-19 pandemic, ADIA, in association with our specialist partners, continued to consult 

and respond to members' needs, delivering a wide range of services that helped members during this time 

of great need.  Members are encouraged to keep up to date with our training programs here.  

 

ADIA also consulted directly with members across another three surveys designed to ensure our services 

continued to stay relevant, meeting members' real-time needs and informing ADIA’s  government 

procurement campaign and advocacy work.  

 

The results confirmed that providing legal consultancy, quality advisory services, risk management training, 

and government lobbying are all essential services for members. 

 

 

  

https://dataandinsights.com.au/member-benefits/training/
https://dataandinsights.com.au/member-services/advocacy-and-corporate/
https://dataandinsights.com.au/member-services/advocacy-and-corporate/
https://dataandinsights.com.au/member-services/workplace-relations/cie-legal-supporting-adia-members/
https://dataandinsights.com.au/member-services/quality-assurance/
https://dataandinsights.com.au/member-services/quality-assurance/
https://dataandinsights.com.au/member-services/advocacy-and-corporate/
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YEAR IN REVIEW HIGHLIGHTS  

November 2020 – Polling Inquiry Report released 

The Association of Market and Social Research 

Organisations (AMSRO – now ADIA) released the 

Inquiry into the Performance of the Opinion Polls at the 

2019 Australian Federal Election (AMSRO Polling 

Inquiry) report, including recommendations for how to 

improve political polling in Australia. 

The report followed AMSRO’s decision, along with the Statistical Society of Australia, to instigate an 
independent and impartial review of election polling in Australia to determine why all the published polls 
incorrectly called the outcome of the 2019’s May Federal Election and how polling might be improved in 
the future. 

As evidenced by the Inquiry, from 2007 until 2016, Australian pollsters had, in aggregate, a 96% success 
rate (that is, 25 out of 26 final week polls called the right result) across four Federal elections. The 2019 
May election, however, was a notable anomaly and AMSRO and the Statistical Society of Australia, on 
behalf of the wider industry, wanted to know what went wrong.  AMSRO invited pollsters, media 
organisations and others who commission election and political polling to contribute to the inquiry. 

The independent inquiry report concluded that the collective performance of the published national 
election polls in 2019 constituted a ‘polling failure’ rather than simply a ‘polling miss’, as the polls erred in 
their estimate of the vote in a manner that was statistically significant; and found that the source of errors 
lay in the polls themselves and was not a result of a last-minute shift in preferences among voters. 

The Polling Inquiry Chair, Darren Pennay (Founder and former CEO of The Social Research Centre) said: 
“The first preference votes were either underestimated (LNP) or overestimated (ALP) because of 
inadequately adjusted, unrepresentative samples. It is very likely the polls were skewed towards over-
representing more politically engaged and better educated voters and this bias was not corrected. As a 
result, the polls over-represented Labor voters.   

“As a consequence, pollsters should seek to better understand the biases in their samples and to develop 
more effective sample balancing and/or weighting strategies to improve representativeness, by looking at 
education or other variables.” 

The Inquiry Panel also found some evidence that the reporting of the polls failed to consistently meet the 
basic disclosure guidelines for editors and journalists set out by the Australian Press Council. 

The Inquiry report made 10 key recommendations aimed at improving polling methods and their 
disclosure. Recommendations include calling for an enforceable Code of Conduct for Election Polling; 
consistent, enforceable disclosure standards; and recommendations to improve polling methods and better 
educate the media and public on polling. 
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ADIA would like to thank the following people for their outstanding contribution:   

• Craig Young - Managing Director Engine Group (former AMSRO President and current ADIA Board 
member for initiating the inquiry and convening panel members).  

The Inquiry Panel: 

• Darren Pennay (Chair) – Founder and past CEO of the Social Research Centre, Campus Visitor at the 
ANU Centre for Social Research and Methods and Adjunct Professor at the Institute for Social Science 
Research, University of Queensland. 

• Professor Murray Goot - Emeritus Professor of Politics at Macquarie University, a leading expert in 
public opinion polling, voter behaviour and politics. 

• Dr Phil Hughes - Asia-Pacific Head of Statistical Consulting at Engine and one of Australia's most 
experienced and respected applied statisticians. 

• Dr Dina Neiger – Chief Statistician, the Social Research Centre and Accredited Statistician, Statistical 
Society of Australia. 

• Dr Jill Sheppard – lecturer in the School of Politics and International Relations, ANU, with special 
research expertise in political behaviour (voting, participation, and attitudes). 

• Mr John Stirton - independent and widely respected polling expert, who ran the Fairfax Poll between 
1997 and 2014. 

 

The Advisory Board: 

• Dennis Trewin AO (Chair) - Dr Trewin was Australian Statistician (Head of the Australian Bureau of 
Statistics) and an Australian Electoral Commissioner from 2000 to 2007 and a former President of the 
International Statistical Institute  

• Dr John Henstridge - one of Australia’s most eminent Statisticians, previous president of the Statistical 
Society of Australia. 

• Ian McAllister - Distinguished Professor of Political Science, Australian National University (ANU).  
Professor McAllister is recognised as an international expert on opinion polling. 

• Kerry O’Brien - Journalist and author. Foundation editor and host of the ABC’s national 7.30 Report, 
foundation host of Lateline, host of Four Corners and anchor of the ABC’s federal and state election 
night coverage for more than 20 years. 

• Travyn Rhall - After training as a statistician, Mr Rhall spent a decade in statistical consulting at the 
Australian Bureau of Statistics, before embarking on a career in applied (commercial) market research. 
He was a Director of Newspoll for several years. His last full-time executive role was Global Chief 
Executive of Kantar Insights, which operated in 70+ countries with revenues of over AUD$3.5 billion. 
 

In June 2021 the Australian Data and Insights Association (ADIA) welcomed the Australian Polling Council 
(APC) Code of Conduct which sets new transparency and disclosure standards for public opinion polling 
that is released to the media or which has the potential to influence public policy. 

  
   

 

 

https://dataandinsights.com.au/political-polling-inquiry-final-report-released-today/
https://adia.createsend1.com/t/j-l-ftjyuuy-l-t/
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February 2021 - Research Got Talent   

The Association of Market and Social Research 
Organisations (ADIA) and the global ESOMAR 
Foundation  Australian Research Got Talent Award 
competition.   
 
The young researchers were required to submit a 
project proposal about the issue facing the charity/ 
NGO and how they would conduct research to assist them to overcome this issue. Entries were required to 
reflect a relevant, innovative, and impactful research design project that assesses the organisation’s 
specific issue. 
 
The competition encouraged young professionals to use market research and insights to support local 
charities and NGOs to overcome pressing social issues. The research projects in the competition aimed to 
assist change in a range of areas including gender inequality, access to justice and education, integration 
and diversity, environmental issues, and climate change. 
 
Finalists and highly commended entries included:    

• Sandra Kowalski from Bastion Insights for the entry Because No One Tells You in association with 
the Centre of Perinatal Excellence (COPE)   

• Samuel Carrick & Alice Harris from FiftyFive5 for their entry Project Panda in association with WWF 
Australia 

• Samantha Liew & May Chantra from Lewers Research for their entry Courage to Care - Upstander 
Program Scoping in association with Courage to Care (C2C).  

 

 

 

 

 

 

  

 

 

https://dataandinsights.com.au/research-got-talent-2021/
https://dataandinsights.com.au/research-got-talent-2021/
http://www.esomarfoundation.org/
http://www.esomarfoundation.org/
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March 2021 - Introduced the new ADIA Privacy Code 2021  

In today’s data-driven world, where there is an increasing number of high-profile privacy breaches, the 
Privacy Code contains important guidance and explanatory material to ensure ADIA member organisations 
continue to lead the field in privacy compliance - protecting both the industry and the millions of 
Australians who engage in market and social research. 

The launch of the new Privacy Code in March completed an extensive public consultation and independent 
review process led by Professor Peter Leonard, Principal of Data Synergies and Professor of Practice 
(Schools of Management and Governance and IT Systems and Management) at UNSW Business School. 
 
Over the past year, Professor Leonard worked closely with ADIA/AMSRO's Privacy Compliance Committee 
(a committee required by law) and members to ensure that the new Privacy Code is fit-for-purpose, 
dynamic and relevant. 

Professor Leonard said, “In Australia and similar jurisdictions, we are seeing rising expectations of 
regulators and citizens as to quality and coverage of industry codes. Regulators now particularly focus upon 
processes and practices required to be implemented by code participants to adhere to a code, not just 
what code participants say that they will do. I consider that the new Code reflects these rising expectations 
as to clarity of purpose and effect of industry code addressing important matters as how personal 
information about individuals must be protected by code participants, including active oversight and 
reporting by a code authority, transparency as to compliance, and consequences for non-compliance.” 

 
The new Privacy (Market and Social Research) Code 2021 was registered by the Australian Information 
Commissioner and Privacy Commissioner Angelene Falk in March 2021 and released to members in 
conjunction with new online training opportunities and resources.  

Commissioner Falk said, “I support AMSRO’s work to ensure the code meets its objectives and remains 
effective and relevant. The changes, particularly around data breach reporting, will help ensure the 
protection of identifiable research information collected about Australians by AMSRO members.” 

Members are encouraged to keep up to date on privacy matters via the website and training programs.  

 

 

 

 

 

 

https://dataandinsights.com.au/the-reviewer/
https://dataandinsights.com.au/member-services/privacy/
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April 2021 - AMSRO rebranded  

Introducing the Australian Data and Insights Association (ADIA)  

The name Australian Data and Insights Association (ADIA) was chosen following an extensive research and 
consultation process with members and key stakeholders. A Special Resolution member meeting held on 
22 April, ratified the decision, with an unopposed member vote paving the way for the new name and new 
fit-for-purpose rules of the association. 

ADIA represents traditional research organisations and organisations who generate insights from data 
analytics and a variety of other sources in the growing area of research technology, enabling research to 
flourish in all its forms and to protect and sustain the industry.  

The new brand supports the existing, more traditional industry in embracing and working with emerging 
players. The broader approach provides newcomers with a relevant industry association, a key competitive 
differentiation, offering services and industry representation while enabling existing industry leaders to 
extend the robust, well-established practices and self-regulated environment to a wider market. 
 

To complement the new brand, members also voted in a new Constitution and now benefit from a newly 
designed and updated website.   

 

ADIA would like to thank Wallis Social Research for their support with creating our launch video.  

  

 

 

  

http://createsend.com/t/j-0E90607BB4F921A02540EF23F30FEDED
https://dataandinsights.com.au/wp-content/uploads/2021/04/THE-AUSTRALIAN-DATA-AND-INSIGHTS-ASSOCIATION-ADIA-INCORPORATED-RULES-OF-ASSOCIATION-April-2021.pdf
https://dataandinsights.com.au/
https://dataandinsights.com.au/wp-content/uploads/2021/04/ADIA.mp4
https://dataandinsights.com.au/wp-content/uploads/2021/04/ADIA.mp4
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May 2021 – renegotiating the AMSRO-NUW Agreement  

(note: now referred to as ADIA and UWU).  

 
The renegotiation project commenced in May with the formation of a new ADIA Industrial Relations 

Committee, headed by lead negotiator Andrew Maher, Partner CIE Legal/ADIA Legal, Rob McLachlan 

(Committee Chair) and ADIA members.   

 

The previous industry agreement notionally expired in 2020, but due to COVID-19, the negotiations for a 

replacement agreement were delayed by 12 months.  Committee meetings with the Union will continue to 

take place throughout 2021 with a succession of ADIA Town Hall (virtual) member meetings seeking 

feedback from the field companies and recruiters who would be named parties to a new agreement.  

 

ADIA thanks the following members for their ongoing contribution on behalf of industry:  

 

Rob McLachlan  Chair – TRA Australia (formerly Kantar)  

Chantal McCrae DBM Consultants 

Shaun Griffin Ipsos 

Mark Zuker  JWS Research  

Ben Bishton The Human Network 

Martin Ho Wallis Social Research 

Grant Lester  Social Research Centre  

Ryan Atkins  Kantar  

 

BENCHMARKING  

• ADIA delivered the annual Salary Survey in 2021, which continues to be recognised as a valuable 

resource by industry leaders, receiving a higher response rate year-on-year. Forty-nine member 

companies participated in the 2021 survey comprising seven years' worth of first-hand 

remuneration data from 2015 to 2021. 

• In partnership with ESOMAR, ADIA members delivered the Australian industry figures for the 

ESOMAR Global Market Research Report 2021.  

• ADIA continued to deliver the ADIA Revenue Statistics (in association with Page Paterson Pty Ltd) a 

quarterly report delivered to our 15 participating member companies.   

• Three member surveys delivered insights into member needs and informing industry action.  ADIA 

thanks Sarah Wrigley for research implementation and analysis and members for their 

participation.  
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MEMBERSHIP   
ADIA maintained strong membership numbers (aided by pre-pandemic, reduced subscription fees and new 

payment options) despite several mergers and acquisitions, with 90 member organisations including eight 

newcomers - GrowthOps, YouGov, PureProfile, Symplicit, Paper Giant, InsightRSA, Think HQ and Faster 

Horses.  

  

ADIA is pleased to report that over 94% of members engaged with ADIA (n = 90) across our services 

throughout 2020-2021.   

 

LOOKING AHEAD 
ADIA’s most recent member survey highlighted the following: 
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Keep a lookout for our next round of Research Got Talent in partnership with ESOMAR for a brilliant 
opportunity to showcase and encourage the next generation of talented leaders.  Also, don’t miss the 
Leaders Forum in March 2022 (Sydney), increased advocacy around procurement and spam blocking 
apps, plus continued work to position our members and ADIA as leaders in the research, data and insights 
industry. 

My heartfelt thanks go to the ADIA Board and Advisory Committee for playing their part in our success this 

year. I would also like to thank our legal counsel Andrew Maher, CIE Legal, Quality Consultant Norine Cruse 

and our Membership and Events Manager, Jennifer Hodge. Together, their support means ADIA can 

continue to deliver results across a wide range of valuable member services relating to legal and workplace 

matters, privacy law, quality, promotion, advocacy, and regulatory matters. Further, as we continue to 

embrace technology, digitisation and automation (particularly given the pandemic), we must recognise the 

contribution and value our people bring.   

I would also like to wish you, our valued members a safe, happy Christmas with family and friends and a 

lock-down free New Year. Your continued support is much appreciated, and I look forward to working with 

you and on your behalf again next year.  While there remains much work to be done leading the industry 

into the next new normal, I feel sure that with the continued support of our many leaders, ADIA can 

continue to accomplish great benefits for all members. 

Kindest regards, 

 

 

 

Sarah Campbell   

Chief Executive Officer  
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PARTNERSHIP AND SPONSOR SUPPORT    
ADIA thanks our sponsors for their ongoing support and recognition and contribution to industry and is 

proud of our ongoing sponsorship of the B&T Awards, Research Agency of the Year category:  
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Item 5  

TREASURER’S REPORT 
Revenue  
ADIA (formerly AMSRO) reported an operating profit of $760 from revenue of 
$468,155 in 2020/21. This result was an improvement over the original budget 
deficit of $46k and a significant improvement from the previous financial year 
deficit of $66k. Revenue was down 9.6% from the year prior predominantly due to 
the cancellation of the Leaders’ Forum (for a second consecutive year) and the 
reduction in membership subscription fees to pre-pandemic levels to support 
members during these challenging times. Training workshop revenue was also 
negatively impacted by the COVID-19 pandemic with the Association forced to 
cancel face-to-face workshops and instead opting to deliver free online workshops 
to members.   
 
Membership subscription income remained the single largest source of revenue (at 75%). ADIA was also 
eligible for the Cashflow Boost and JobKeeper payments for some of the year, adding $70,542 in revenue. 
 
ADIA remains in a strong financial position, with cash reserves at $358,964. The balance sheet also 
remains strong.  
 

Expenses 
At the beginning of the financial year, ADIA transitioned to a new bookkeeper and a new online accounting 
system, providing greater transparency and accountability. The accountant also retired during the year, 
resulting in a new accountant being appointed.  This has resulted in some overspend in these areas but will 
ensure the process is significantly simplified next financial year. There was also an overspend on the Polling 
Inquiry with some expenses related to reporting carried over from the previous year. As previously 
mentioned, Leaders Forum and Quality training expenses were reduced due to the pandemic and 
cancellation of face-to-face events.  

Going forward  
ADIA is committed to providing maximum benefit to its members through existing programs and new 
initiatives. We continue to pivot our services based on member survey outcomes and ongoing discussions 
with members about their business requirements. ADIA will also continue to deliver on existing projects 
and significantly increase its government advocacy role over the next 12 months to provide even greater 
value to members and the wider industry.  
 
Q1 2021/22 has again been impacted by COVID-19, but we hope that the ongoing relaxation of restrictions 
means we will be able to once again network and meet face to face. We have forecast a deficit in the 
2021/22 year, as the committee consider it essential to continue to deliver valuable member services and 
benefits and expand the membership base to attract a broader representation of the industry.  
  
The Board will continue to explore every opportunity to increase awareness regarding the outstanding 
work carried out by ADIA member organisations and protect our co-regulated operating environment. 

Sarah Wrigley  


