
 
 
 
 

 
Australian Data and Insights Association (ADIA) 
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28 August 2024 
  
Ms Carly Kind 
Australian Privacy Commissioner  

Office of the Australian Information Commissioner  

Sent via email.   

 

Cc. Rebecca Brown, Director, Law Reform & Digital Platforms 

Office of the Australian Information Commissioner 

 

Professor Peter Leonard, Chair,  

ADIA Privacy Compliance Committee  

 
 
Dear Ms Kind,   
 
We are contacting you on behalf of the Australian Data Insights Association (ADIA) – the peak 

industry body for data and research organisations in Australia – in relation to the recent allegations 

about the research practices of McNair yellowSquares (McNair) as raised in a series of articles in The 

Guardian last week. 

 

We wanted to assure you that, like the Government, our industry takes data integrity and privacy 

issues extremely seriously and we have initiated immediate action in response to these articles.  

The ADIA Board commenced an inquiry in response to the publication of the allegations and has 

requested McNair provide a written submission outlining its response to the allegations by this 

Friday, 30 August 2024. McNair has also been asked to provide any relevant material that it believes 

the Board should consider prior to making a decision whether or not to take disciplinary action 

against McNair under Division 2 of the ADIA Rules.   

 

As you would be aware, all members of ADIA operate within a strict compliance framework and 

must adhere to the obligations under the Privacy (Market and Social Research) Code 2021 which is 

designed to enable quality research to be carried out so as to provide accurate information to 

government, commercial and not-for-profit organisations to support their decision-making 

processes.  

  

For your awareness ADIA Trust Mark member obligations are to comply with:  

  

• The Privacy (Market and Social Research) Code 2021 with the aims to:  

 

I. To set out how the Australian Privacy Principles (APPs) in the Privacy Act are to be 

applied and complied with by ADIA members in the conduct of market and social 

research 

http://www.amsro.com.au/
https://adia.createsend1.com/t/j-i-vklkdld-l-r/
https://amsro.sharepoint.com/sites/ADIA/Shared%20Documents/ADIA-DATA/ADIA%20Board%20Governance/Member%20Grievance/McNair/GOVERNMENT/Australian%20Data%20Insights%20Association%20(ADIA)
https://dataandinsights.com.au/wp-content/uploads/2021/07/ADIA-The-Privacy-Market-and-Social-Research-Code-2021-Member-Version_FINAL.pdf
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II. To facilitate the protection of research information about identifiable individuals being 

the participants or subjects of Market and Social Research as provided by, or held in 

relation to, those participants or those subjects; and  

III. To enable quality research to be carried out so as to provide accurate information to 

government, commercial and not-for-profit organisations to support their decision-

making processes.   

• The International Standard for Market and Social Research ISO 20252 

• The Industry Code of Professional Behaviour. 

 

The Trust Mark is a seal of endorsement that ensures that ADIA member organisations are compliant 

with the highest ethical standards, particularly in regard to privacy.  

 

The Board will review McNair’s response as a matter of urgency and will follow ADIA’s procedures for 

disciplinary actions if there is evidence of actions that are incompatible with the integrity and 

reputation of the market and social research industry and its clients, including Government. 

On behalf of the Board, we give you our absolute assurance that effective management of this issue 

is a priority for the ADIA under our charter to enhance, protect and promote the research industry.  

ADIA member organisations have a long track record of supporting all levels of Australian 

Government with important research insights to support effective policy development and 

monitoring. The ADIA is committed to safeguarding the reputation of the industry and the more than 

15,000 Australians it employs.  

The ADIA will keep your Department informed as this investigation continues but should there be any 

further questions or information required, we are available as necessary.   

Sincerely, 

 
       

 

Sarah Campbell      George Zdanowicz 

Chief Executive Officer     President  

ADIA        ADIA  

M: 0460 012092      M: 0412 370 393 

 
About the ADIA 
 
The Australian Data and Insights Association (ADIA) is the peak industry body for data, insights, and research organisations 
in Australia. ADIA represents 80 member companies that employ more than 5000 people and 70% of the $3 billion 
industry’s annual (data collection) turnover. ADIA partners with its company members, privacy authorities, business, 
government and the community to protect and promote the industry and uphold the highest ethical and privacy market 
and social research standards. In 2003, ADIA (formerly AMSRO) pioneered its privacy code for members, which won an 
Australian Privacy Award in 2009. ADIA members constitute a significant force for improving Australian society. We collect 
and analyse a wide variety of essential data that enables informed social and economic planning, health policy and 
practice, and research across many sectors, especially social cohesion, and mutual trust.  
www.dataandinsights.com.au 
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