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ADIA Annual Report – The Privacy (Market and Social Research) Code 2021  

This report details the activities of the ADIA Privacy Compliance Committee (PCC) from January 2023 to 
December 2023.  

a) ADIA Privacy Compliance Committee  

b) Monitoring and Review  

c) The global ISO 20252:2019 Standard and privacy synergies  

d) Privacy Support and Training  

e) Summary of Committee activities  

 

a) ADIA Privacy Compliance Committee  

The members of the Privacy Compliance Committee for the reporting year were:  

Prof. Peter Leonard Chair (Principal, Data Synergies Pty Limited l Professor of Practice, 
UNSW Business School) - since May 2023  

The Hon. Terry Aulich   Outgoing Chair  
Angela Smith   Industry Representative (YOUGOV) 
Erik Heller   Industry Representative (EY) 
Tyler Forrester   Industry Representative (ORIMA) 
David Vaile   Consumer Representative (UNSW) 
Andrew Maher   ADIA Legal Representative (CIE Legal)  
Sarah Campbell   Secretary (CEO, ADIA) 

The Committee met twice throughout the year and communicated by email and/or phone on issues of 
interest between meetings.  

The Terms of Reference for the Privacy Compliance Committee are available on the ADIA website.  

ADIA pays tribute to The Hon. Terry Aulich for his tenure as Chair of the Privacy Compliance Committee 
commencing 2007. We remain indebted to Terry for his excellent governance, expertise, and efforts 
over many years, which have guided members and the Association as to best data privacy practices.   

A copy of this announcement is available here. 

 

 

 

https://dataandinsights.com.au/member-services/privacy/adia-privacy-compliance-committee/
https://dataandinsights.com.au/wp-content/uploads/2024/04/PCC-Terms-of-Reference-2024.pdf
https://createsend.com/t/j-54666B201B579B5D2540EF23F30FEDED
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The Privacy (Market and Social Research) Code 2021  

Background 

Accurate market and social research depend upon the willing cooperation of the public and business 
community, based upon confidence that research is carried out honestly, objectively and without 
disadvantage to participants. 

ADIA administers the Privacy (Market and Social Research) Code 2021, Australia’s only industry-specific 
APP Code that provides a customized version of the Australian Privacy Principles (APPs). The Code and 
associated materials describe best industry practices in data privacy governance and associated 
assurance, enabling research organisations to operate with certainty. 

The Australian Data and Insights Association (ADIA) (formerly the Association of Market and Social 
Research Organisations (AMSRO)) administers the Privacy (Market and Social Research) Code 2021 
which was registered under s 26U of the Privacy Act 1988, by the Office of the Australian Information 
Commissioner (Commissioner Angelene Falk) on March 1, 2021. 

The Code is available on the OAIC Codes register. Member organisations working under this Code are 
required to report to ADIA and the Commissioner on potential and actual breaches of privacy. (See Part 
H of the Code.)  

Prior to operating under the Privacy (Market and Social Research) Code 2021 members were compliant 
with earlier versions of the Code (with the first Privacy Code registered in 2003.)    

b)  Monitoring and Review  

To meet the annual feedback requirements outlined in Part H of the Privacy (Market and Social 
Research) Code 2021 the Association issues member organisations a Privacy Compliance Checklist online 
questionnaire to complete.  

The ADIA Privacy Compliance checklist covered the period January 1, 2023, until December 31, 2023, 
and was in-field for the first quarter of 2024. All ADIA members completed the questionnaire and 
fulfilled their reporting requirements.  

ADIA member organisations (n=80) reported the following:  

• 74 member organisations have a nominated privacy officer.  
• 67 organisations conduct internal privacy training sessions.  
• 75 member organisations have privacy policies and procedures in place for handling inquiries 

and complaints received from individuals.  
• There were no data breach notification reports received from any member organisations. 

  
Two member organisations received a privacy complaint. These members reported that the complaints 
related to concerns about how personal contact details were obtained, and that these complaints were 
promptly addressed and resolved to the satisfaction of the person making the complaint.  

https://dataandinsights.com.au/wp-content/uploads/2021/07/ADIA-The-Privacy-Market-and-Social-Research-Code-2021-Member-Version_FINAL.pdf
https://www.oaic.gov.au/privacy/privacy-registers/privacy-codes/privacy-codes-register
https://www.oaic.gov.au/privacy/privacy-registers/privacy-codes/privacy-codes-register
https://www.oaic.gov.au/privacy/privacy-registers/privacy-codes-register/
https://dataandinsights.com.au/member-services/privacy/privacy-compliance-checklist/
https://dataandinsights.com.au/member-services/privacy/privacy-compliance-checklist/
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Following analysis of the Privacy Compliance Checklist questionnaire results, ADIA is following up with 
specific member organisations on any gaps identified with current practices to support their practices. 
For example, one member organisation was informed that the organisation needed to appoint a privacy 
officer within the organisation, conduct annual internal privacy training for staff members, and establish 
a privacy enquiry and reporting process.  

ADIA maintains a register of Privacy Officers from member companies and monitors member privacy 
concerns, complaints, or queries as part of its complaints handling procedure. This process is managed 
by Andrew Maher (ADIA Legal) and Sarah Campbell (ADIA CEO and Privacy Officer). 

The Privacy Compliance Checklist questionnaire is mandated as part of the self-regulated ADIA 
membership criteria.  

The list of participating ADIA members (2023) follows: 

Action Market Research Instinct & Reason Pty Ltd Quantum Market 
Research 

Akerstream Market & Social 
Research 

Ipsos  Quirk Research Pty Ltd 

AOR Jackie Duke Insights Research Solutions 
ASDF Research JWS Research So What Research 
Bastion Insights Kantar Insights and Consulting  Social Research Centre 

Censeo Consulting Knowable.me Sprout Research 
Chitchat Research Pty Ltd Lightspeed  Square Holes 
Cint Australia Pty Ltd Luma Research, Add+Impact 

International t/a 
Symplicit 

CIRCA   Market and Communication Research Taverner Research 
Group 

Cooper Symons & Associates Market Metrics Data Collection The Evolved Group  
CRNRSTONE McGregor Tan Research The Human Network Pty 

Ltd 
CSBA McNair yellowSquares The Insight Centre 
D&M Research   Metrix Consulting The Market Intelligence 

Co. 
Data Squirrels Myriad Research The Plug-in 
Dynata New Focus The Purple Corporation 
Edentify Omnipoll The Red Fox Group 
Ekas Marketing Research 
Services 

Online Research Unit The Social Deck 

Enable Health Consulting ORIMA Research Think HQ Pty Ltd 
Enactuate Pty Ltd Oz Info Pty Ltd Thinkfield 
Enhance Research Painted Dog Research TKW Research 
EY Sweeney  Paper Giant Pty Ltd Verian 
Farron Research Parallel Data Research Wallis Social Research  
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Fiftyfive5  Proof Research Watermelon Research 
Growthops Khemistry Pureprofile Australia Winton Research & 

Insights 
Gundabluey Research PureSpectrum YouGov 
Hall and Partners   Q&A Market Research Services Zylo Group Pty Ltd 
i-Link Research Solutions Quality Online Research   

The ADIA member list is regularly updated here.  

c) The ADIA Trust Mark and global ISO 20252:2019 Standard 

68 ADIA member organisations are also certified under the independently audited ISO standard Market 
and Social Research Industry ISO 20252:2019 and accordingly accredited by ADIA to use the ADIA Trust 
Mark. 

The Privacy (Market and Social Research) Code 2021 specifically references the Australian Privacy Act 
and the APPs. The ISO 20252:2019 standard references applicable privacy and data protection laws in 
general, but that reference would include as within the scope of compliance requirements the 
Australian Privacy Act, including the APPs.   

d) Privacy Support and Training  

ADIA offers specialist privacy law advice for members via Andrew Maher (ADIA’s legal counsel via the 
member hotline) and Sarah Campbell CEO, ADIA, and ADIA Privacy Compliance Committee members.  

To further support our member’s compliance to the Privacy (Market and Social Research) Code 2021, 
ADIA continues to offer a suite of training and guidance materials on best privacy practices via the ADIA 
Academy, an on-demand online training portal. 

In view of impending privacy law changes ADIA will introduce a suite of new privacy training resources 
on the Academy for members in 2024 to include: 

• ADIA Privacy Code 2021: APPs and Governance (Managers)  
• Data Breach Notifications: Preparation + Response Plans (Managers) 

These new courses build on the current suite of resources available: 

• Privacy: Information Security and a Privacy Impact Assessment  
• Social Media Policy Development (Managers)  
• ISO 20252: Privacy + Information Security Synergies   
• Induction 101 (Privacy & APP) 
• Advanced Induction 1 & 2: Privacy & Data Security + Risk Management & PIA   

e).   Summary of Privacy Compliance Committee (PCC) activities  

• The Review of the Australian Privacy Act (March 2023) - ADIA submission is here. 

https://dataandinsights.com.au/list-of-members/
https://dataandinsights.com.au/member-services/quality-assurance/new-iso-20252-standard/
https://dataandinsights.com.au/member-services/quality-assurance/new-iso-20252-standard/
https://dataandinsights.com.au/directory/
https://dataandinsights.com.au/directory/
https://dataandinsights.com.au/member-benefits/training/
https://dataandinsights.com.au/member-benefits/training/
https://dataandinsights.com.au/member-benefits/training/
https://dataandinsights.com.au/wp-content/uploads/2023/04/ADIA-SUBMISSION-TO-THE-PRIVACY-ACT-REVIEW-MARCH-2023-.pdf
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• ADIA newsletter (October 2023) to inform members about upcoming changes to privacy law.   
• ADIA quality assurance activities which have implications for privacy. 
• ADIA extended an invitation to the OAIC for The Australian Information Commissioner, Angelene 

Falk to address members at the ADIA Leaders Forum conference in 2024.  

 

Sincerely, 

 
 
Professor Peter Leonard l Chair l ADIA Privacy Compliance Committee   
Principal, Data Synergies Pty Limited 
 
 
 
 
 
 
 
 
  

https://dataandinsights.com.au/bringing-the-privacy-act-into-the-digital-age-privacy-law-set-to-change-in-2024/

